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Dialog Telekom PLC an Overview

1995

ωCommercial Services were Launched in 1995 under the brand name Dialog 

ω4thŜƴǘǊŀƴǘ ǘƻ {Ǌƛ [ŀƴƪŀΩǎ /ŜƭƭǳƭŀǊ aŀǊƪŜǘ ŀƴŘ ǘƘŜ ŦƛǊǎǘ ŘƛƎƛǘŀƭ ƴŜǘǿƻǊƪ ƛƴ {ƻǳǘƘ !ǎƛŀ

2000

ωDialog rose to be the Market Leader in the Year 2000

ωCommands a 50%+ market share, since 2002

2005

ωDialog was Listed on the Colombo Stock Exchange in 2005 and held the distinction of being the 
ŎƻǳƴǘǊȅΩǎ ŦƛǊǎǘ м .ƛƭƭƛƻƴ Ϸ /ŀǇ ŎƻƳǇŀƴȅ ŀƴŘ ǘƘŜ ƭŀǊƎŜǎǘ ƳŀǊƪŜǘ ŎŀǇ ǳƴǘƛƭ нллуΦ ¢ƘŜ ŎƻƳǇŀƴȅ ƛǎ ǘƘŜ 
second largest market cap as of date

2010

ωDialog has since diversified to be a Quad Play Operator ςproviding Fixed Telephony and Broadband, 
DTH Digital Television, Global Telecommunications and Tele-infrastructure services

CR

ωThe first Sri Lankan Company to produce an A+ Sustainability Report in accordance with the GRI,2008

ωMember of Global Compact Steering committee in Sri Lanka representing the ICT sector since 2007

ωAsian CR Awardee, Three time GMSA World Award Winner  and Ranked highest for corporate 
ŀŎŎƻǳƴǘŀōƛƭƛǘȅ ōȅ {ǘƛƴƎ /ƻƴǎǳƭǘŀƴǘǎ ό{Ǌƛ [ŀƴƪŀΩǎ ƻƴƭȅ ƛƴŘŜǇŜƴŘŜƴǘ ŀŎŎƻǳƴǘŀōƛƭƛǘȅ ǊŀǘƛƴƎύ 



Background 

Å The holistic delineation of CR at that juncture drew a distinction between 
philanthropy and the nascent aspect of Integral CR

Å There has been a positive bias towards a robust Integral and Outreach centric 
strategy to mitigate possible negative sentiments accruing in the context of 
ƳŀƧƻǊƛǘȅ ƻǿƴŜǊǎƘƛǇ ōȅ ŀ ŦƻǊŜƛƎƴ Ŝƴǘƛǘȅ ŀƴŘ ǘƘŜ ƛƳǇƭƛŎƛǘ άŦƻǊŜƛƎƴ ŎƭŀƛƳέ ƻƴ ǾŀƭǳŜ 
and profits.

Å The CR definition 
pursued today at DTP 
was coined in 2005



Our Definition of CR

Dialog accredits its enabling and positive impact on society primarily through its core 
ΨƛƴǘŜƎǊŀƭ /w Ω ƻǊ ōǳǎƛƴŜǎǎ ŦƻƻǘǇǊƛƴǘ ŀƴŘ ǎŜŎƻƴŘƭȅ ǘƘǊƻǳƎƘ ƛǘǎ ŀōƛƭƛǘȅ ǘƻ ǊŜŀŎƘ ƻǳǘ 
ǘƘǊƻǳƎƘ ΨƻǳǘǊŜŀŎƘ /wΩ ƛƴƛǘƛŀǘƛǾŜǎΣ ǘƘŀǘ ŦǳǊǘƘŜǊǎ {Ǌƛ [ŀƴƪŀΩǎ ƴŀǘƛƻƴŀƭ ǎǳǎǘŀƛƴŀōƭŜ 

development goals through its role as a responsible corporate citizen.

ÅPhilanthropy is not synonymous with Corporate Responsibility

ÅAny CR strategy that Dialog adopts must be based on what it deems material to the organisations 
legitimate stakeholders

ÅDialogs CR strategy, as is the case in the Global South, will have a short term as well as a long term 
focus in order to fully embed the varied influences of the stakeholders

ÅOur model will strike an equilibrium between Integral and Outreach CR activity. 

Reiteration of our Interpretation of the Rubric of CR



Å These projects have associated commitments (e.g.)
ï Viyapara Diriya (Cost share with the IFC to scale up impact and reach of the programme)

ï NENASA (Funds were approved in relation to tsunami response to rebuild novel teaching methods) 

Å These projects have now reached a mature stage of development/ pilot and are 
poised to deliver greater business spin offs in the shorter run

Ensuing (current) CR Strategy

Å Key Business Centric CR Projects Seeded 

ÅViyapara Diriya (Retail Network 
Empowerment and SME skills enhancement) 
ÅMAFIAς(BOP targeted VAS to aggregate 
demand)
ÅNENSATV Channel and LMS ςPositioning DTV 
as a source of education



Evolved CR Model


