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times of national crisi
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Enabling an Information Society
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Dialog Telekom PLC an Overview

wCommercial Services were Launched in 1995 under the brand name Dialog
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wDialog rose to be the Market Leader in the Year 2000
wCommands a 50%+ market share, since 2002

wDialog was Listed on the Colombo Stock Exchange in 2005 and held the distinction of being the
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second largest market cap as of date

wDialog has since diversified to be a Quad Play Opetaiorviding Fixed Telephony and Broadband,
DTH Digital Television, Global Telecommunications anenfedstructure services

wThe first Sri Lankan Company to produce an A+ Sustainability Report in accordance with the GRI,2
wMember of Global Compact Steering committee in Sri Lanka representing the ICT sector since 200

wAsian CR Awardee, Three time GMSA World Award Winner and Ranked highest for corporate
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The Business Case

e

The realization that
we were accountabl
to more than just
shareholders. We
were accountable to
legitimate
stakeholders.

e

Sustainable growth o
our business
depended on a
sustainable
community and
planet. We were part

of a larger ecosyste

Risk and Opportunity
are two sides to the
same coin. It depend
on which lens we
looked through to
base our strategy.

Our business model
and value propositior
therefore is integral
to constructing our
business case




