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Committee Encouraging Corporate Philanthropy

Who We Are
 The only international forum of business CEOs 

and chairpersons with an agenda exclusively 

focused on corporate philanthropy.

What We Believe
 Philanthropy is a long-term investment

 Executive leadership is essential

 Corporations have unique resources

Who is Engaged
 Over 175 CEOs and Chairpersons

 Companies from each industry sector

 Companies represent over 40% of all corporate 

giving in the United States

What We Do
 Global Leaders conferences

 CEOs

 Corporate Giving Professionals

 Peer Benchmarking

 Excellence Awards

 Research and Thought Leadership

 Media Opportunities
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“At  CECP, we strive to engage a community of 

like-minded executives to advance both the social 

and business value of corporate philanthropy.”

- Terry McGraw, CECP Chairman 



Board of Boards CEO Conference Series and Research

SOLVING SOCIAL PROBLEMS THROUGH BUSINESS STRATEGY

• Consistently rated among the World’s Top Executive Gatherings by Weber Shandwick

• Live audience polling informs new research on the CEO perspective
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Corporate Philanthropy – CEO Perspective

Ken Powell, General Mills Klaus Kleinfeld, Alcoa

Andrew Witty, GSK Peter Brabeck-Letmathe, Nestle



Evolution of Corporate Engagement

Reactive

ωCheckbook philanthropy.

ω¢ƘŜ άLƳǇŜǊƛŀƭ /9hέ ŘŜŎƛŘŜǎ ǿƘƛŎƘ ŎŀǳǎŜǎ ŀǊŜ ǎǳǇǇƻǊǘŜŘΦ

Proactive

ω{ƻŎƛŀƭ ƛǎǎǳŜǎ άǊŜǎƻƴŀǘŜέ ǿƛǘƘ ǘƘŜ ŎƻƳǇŀƴȅΩǎ ōǳǎƛƴŜǎǎΦ

ωIssues sometimes chosen based on customer and/or employee 
surveys (which often leads to funding education).

Integrated

ωChoosing issues that tie to competitive advantage.

ωAligning the company around those issues.

ω¢ŀƪƛƴƎ ŀ άǇƻǊǘŦƻƭƛƻ ŀǇǇǊƻŀŎƘέ ǿƛǘƘ ǘǊŀŘƛǘƛƻƴŀƭ ǇƘƛƭŀƴǘƘǊƻǇƛŎ ƎƛǾƛƴƎΦ



Poll Question ïCEO Conference, February 2010
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77%

11%

9%

3%

0%

Embed social engagement into our strategy and 
organizational structure.

Commit to long-term collaborative partnerships with 
other stakeholders.

Promote measurement standards to quantify the 
business and social impact of our engagement.

Improve feedback loops on social engagement with 
consumers, suppliers and others.

Help shape voluntary social engagement standards 
for corporations.

Which one of the following actions could you, as CEO, initiate today 

to best prepare your company to address the social problems that 

will affect your business in 2020?



Board of Boards CEO Conference, February 22, 2010
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άaƻǊŜ ǿƛƭƭ ōŜ ŜȄǇŜŎǘŜŘ ŦǊƻƳ ƳŀǊƪŜǘ 
leaders and globally successful 

companies, and those companies who 
are most involved will be most 

ǎǳŎŎŜǎǎŦǳƭΣ ŎǊŜŀǘƛƴƎ ŀƴ ǳǇǿŀǊŘ ǎǇƛǊŀƭΦέ

- Mike Duke, Wal-Mart Stores

ά²Ŝ ŀƭƭ ƘŀǾŜ ǘƻ ŎƻƴǘǊƛōǳǘŜ ǘƻ 
sustainable solutions over timeτnot 

any one group can do it alone.  If we do 
not align ourselves and work in a 

collective way on these social issues, 
ŜǾŜǊȅōƻŘȅ ǿƛƭƭ ōŜ ǿƻǊǎŜ ƻŦŦΦέ

- Bill Weldon, Johnson & Johnson

ά5ƻƴŜ ǊƛƎƘǘΣ ǎƻŎƛŀƭ ŜƴƎŀƎŜƳŜƴǘ ƛǎ 
incorporated into the mission of the 

company, which means that the CEO must 
be the person who shapes the agenda and 
ŎƻƳƳǳƴƛŎŀǘŜǎ ǘƘŜ ƳŜǎǎŀƎŜ ŀǊƻǳƴŘ ƛǘΦέ

- Ken Powell, General Mills

άLŦ ȅƻǳ ŎŀƴΩǘ ƎŜǘ ŀƭƛƎƴƳŜƴǘ ƻƴ ǾŀƭǳŜǎ ǿƛǘƘ 
potential partners, you have to be prepared 

to walk away from otherwise attractive 
ƻǇǇƻǊǘǳƴƛǘƛŜǎΦέ

- Andrew Witty, GlaxoSmithKline



ñShaping the Future: Solving Social Problems through Business Strategy?
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Works directly with farmers to promote 
development in farming communities

Partners with USAID to improve the 
capacity of small and medium-sized food 
businesses across Sub-Saharan Africa

Developed innovative strategies for 
reducing the cost of medicines that are 
sold in the Least Developed Countries

Reports specific company wide targets for 
ensuring a diverse workforce and 
reducing environmental footprint

GlaxoSmithKline incorporates social issues 
into business strategy

General Mills employs core competencies 
for social development

Nestle manages supply chain risks for 
sustainable value

Alcoa sets ambitious social and 
environmental targets


